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WHY PEOPLE BECOME TECH ENTREPRENEURS
I get it. You’ve had dreams of becoming a successful entrepreneur, lining your dream company up with 
the tech giants of the world. You’re tired of working your 8 to 5 job; feeling constricted by four office 
walls and a desk too tiny for your aspirations. One morning, you wake up and everything is just as you 
want it to be, and the next morning you wake up wanting to change every aspect of your life. Suddenly, 
it feels like you’re running out of time and walls are closing in. You start looking for reasons to take the 
next step but go back and forth on the idea because you’re scared.

And you have every right to be scared. Everyone has felt, one way or another, the need to change 
the course of their life. But if you’re hesitating, then don’t do it. Don’t leave your job, and don’t make 
sacrifices you’re not willing to make. 

Here’s why people choose to become entrepreneurs.

I know you think entrepreneurship is the most viable option to materialize your dreams. With all the 
first page news about entrepreneurs like Bill Gates, Jack Ma, Larry Page, and more, regarding their 
increasing wealth, entrepreneurship sounds like the easiest way to get financial and creative freedom. 

We’re amid the last month of the year. And now is a good as time as any to look back and check what 
we’ve done successfully and how we can still be successful in the coming year. A lot of people are seeing 
the benefits of entrepreneurship, especially in the tech sector. However, not all of us are bound to reap the 
rewards of having our own business. Sometimes, people will feel stuck and uninspired, and other times, 
they’ll even question why they became entrepreneurs in the first place. In order to end the year with a 
bang, this month’s newsletter was written to remind all the entrepreneurs why they chose this path.
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I understand that there are days their stories inspire you to open your own startup. However, these 
stories only talk about the tip of the iceberg. 

I hate to break it to you, but entrepreneurship isn’t for everyone. If you’re getting cold feet and 
hesitating about leaving your job, then don’t. Stop for a moment and think extremely hard about this. 
Will it be worth it?

Entrepreneurship is all about taking risks. You have to be able to trust your own judgement because no 
one else will make decisions for you. There’s a momentum to success, and it starts with you taking the 
first step towards a decision-making process of continuously trusting your own decisions. Deciding, 
back and forth, whether or not entrepreneurship is for you won’t help this. Entrepreneurs are certain. 
Entrepreneurship is a choice – a well thought out choice. 

So, I’m going to ask you, are you willing to take that risk? 

Moreover, the feeling of waking up in the morning wanting more will never go away. People don’t go 
into entrepreneurship because of the money. They do it for something bigger than financial problems. 
Entrepreneurship is a burning passion of making an impact. The tech giants you see today did not go 
into entrepreneurship because they feel constricted by tiny offices, tiny desks, and tiny paychecks. 
They do this because there’s an impact only they can make. Financial stability is a bonus.

So, if you’re feeling the burning passion right now to make a change in other people’s lives, go for it! 
Study all you can about starting a business and growing it. You don’t have to leave your job right now, 
but you can start working on your idea. Network with entrepreneurs around your area and learn about 
entrepreneurship. Ask for a consultation, take the next step.

Know this, though. You are going to fail, a lot. About 99.9% of entrepreneurs get it wrong the first time. 
And it has nothing to do with misfortunes or wrong timings. The people who make it through the gritty 
part of entrepreneurship, are the people who worked for it through the good and the bad. And learning 
isn’t just part of the process, it’s all of it. For the first few months of your journey, you’ll be learning most 
of the work yourself. 

So, if you’re scared of taking the risks, now’s not the best time to leave your job just yet. Learn more 
about your idea and industry more than anyone. Master your solution and identify the exact reason 
why you’re doing this. If it’s a burning desire – a burning passion – that you can’t live without, go ahead, 
become an entrepreneur and chase your dreams. Don’t worry, you’re in good company. 
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STEP BY STEP INSTRUCTIONS TO STAY MOTIVATED WHEN 
YOU’RE FEELING STUCK  

Recollect Why You’re Doing This – Whenever you’re adhered and near surrendering, wonder why 
you’re doing this. Help yourself to remember all the potential reasons why you picked this way. Is it 
to turn to be monetarily secure? To pick up opportunity? To have an effect? To leave an inheritance? 
Follow back to why you’re doing this to prevent yourself from surrendering. In case you’re enthusiastic 
enough about succeeding on account of these reasons, it is near incomprehensible for you to surrender. 

Search for Entrepreneurial Role Models – Like I referenced over, each person has, more than 
once, encountered a nearby experience with the finish of their profession. Indeed, even the ones you 
turn upward to. During your most reduced, look into your innovative good examples and read their 
backstories. Finding out about their battles and how they defeated it can help inspire you to continue 
onward. 
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Tune in to a Podcast – Podcasts are goldmines for learning. Furthermore, learning is persuading in 
light of the fact that it gives you the craving to test your newly discovered information. More often than 
not, the motivation behind why you’re stuck is you were never verified to tackle explicit issues. On 
the off chance that you were an advertising significant who had practical experience in computerized 
showcasing, at that point programming would be a new area. In this way, the following most sound 
advance is to find out about programming. Digital recordings don’t take a lot of your time and can 
nourish your cerebrum with short exercises about the rudiments of different subjects. In case you’re 
going to surrender as a result of an issue you can’t understand, search for a webcast that can assist you 
with contacting the subject without overpowering you. 

Leave your Desk – There is quite a lot more to understanding outside your work area. In the event that 
work begins to show signs of improvement of you, leave your work area and go out with loved ones. 
Your public activity is one of the columns that can prevent your mind from going haywire. Go through 
a day with your friends and family and you’ll be spurred to continue stepping the innovative excursion. 
Why? Since I’m sure that one reason you’re doing this is to make these individuals glad. Indeed, 
pariahs’ sentiments are significant and one of the objectives may be to be remembered for Forbes’ 
rundown of 30 under 30’s best. Be that as it may, the acknowledgment you get from loved ones is the 
most significant acknowledgment you’ll ever encounter. 

Try Looking at the Bigger Picture – Whenever you’re feeling unmotivated, make a stride back and 
take a gander at the master plan. It’s anything but difficult to overlook the greater objective when 
you’re stuck on the little ones. I’ll concede, it’s hard proportional and grow a startup from the earliest 
starting point, yet the prizes significantly exceed the difficulties you’ll confront. Remembering the 
master plan will assist you with perspiring the little stuff and seek after this way to progress.
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BLOGGING: DO TECH COMPANIES NEED TO KEEP
BLOGGING IN 2020? 

Oh, how times have changed! There used to be a time, over 10 years ago, when everyone was on 
Blogspot and Wordpress, reading, writing, and judging several blogs and bloggers. Tens of millions of 
people would go into websites where they can publish their own content and write – about literally 
anything they can think of. Now, I understand that it’s not 2002 anymore, and blogging is no longer ‘hip’. 
Still, millions of people update their blogs daily, and that’s not going to change anytime soon. Yes, you 
read that correctly. Millions of blogs still get updated on the daily, and these maintained blogs might 
not exactly be the kind of blogs you have in mind. Remember when people used to blog to express their 
creativity? Well, some people still do that, but they make a significant amount of money for it now! The 
people who invested on blogging years ago have now mastered their niche and built an audience. The 
online traffic they accumulate monthly are cycling back as investments. And whether you’re writing for 
a brand or as an individual, monetizing a blog can still be attained in 2020. 

You have to face it, though. Blogging has changed. Constantly writing about your preferred niche won’t 
get you anywhere if you don’t follow the rules. Otherwise, all of your hard work will get lost in the vast 
online world. Moreover, if you don’t ensure that you’re hitting all the right spots, you might not reach 
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your target audience and turn them into converting customers. So, before we get down to why content 
is still king in 2018, here are important points you need to keep in mind:

•  You need authentic messages – Even if your blog is a backbone for a product, your content 
needs to be authentic and humanized. Don’t write as a salesman, write as a problem-solver. 
Leave your call-to-actions at the end of the content because no one wants to read a blog that’s 
set off just to sell a product. People who find your blog will read it to learn about the niche you’re 
writing about, so keep your content informative.  

•  Concern yourself with SEO – If you haven’t familiarized yourself with SEO, this is the best time 
to start now. You need to learn to optimize your content to avoid wasting your time. Even if you 
are truly just passionate about writing, a monetized blog can help you turn writing into more 
than just a hobby. Moreover, as a brand, you can stay competitive if you follow basic SEO metrics. 
Keep in mind that SEO is constantly evolving, though. You need to make sure you stay on top of 
the newest algorithms. Fortunately, there are blogs that can help you with content optimization. 

• Don’t forget your Keywords – Before you start writing, do keyword research on the topic you’re 
planning to write about. But don’t just use any high-ranking keywords on your blog. Keywords 
can be extremely competitive and impossible to rank for, especially if you’re just starting your 
blog now. Here’s what you should do instead: After determining your keywords, identify a unique 
niche that your brand can revolve in, a sub-keyword if you’d call it. In Neil Patel’s blog, he used 
Jon Loomer, a digital marketing expert as an example. Instead of just using ‘digital marketing’ as 
a keyword and a key niche, he narrowed it down further and focused on Facebook Advertising. 
So, once you find your keyword, focus on a niche under that keyword that’ you’d consider 
yourself an expert at.
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WHY CONTENT WILL FOREVER BE KING OF MARKETING 
1. What You Write is What Customers Look For 
 
Content will continue to dominate the marketing aspects of any company because the information you 
put out there is exactly what your customers are looking for. Advertisements can open opportunities or 
help you find new customers. But organic content marketing, such as blogging, takes customers who 
are looking for your services, products, or expertise directly to your website. Your blog directly taps the 
solution your customers are looking for. If the context of the blog you write hits the right spot, these 
people are likely to turn into converting customers. This is why you have to execute great research 
before writing about a certain topic. The more reliable your content, the more likely they convert into 
paying customers. 

2. You’re Building a Community 
 
If people like what they read, they are more likely to return to your website for more content. They 
might even want to subscribe to a newsletter to follow your updates. And once you build a list of 
subscribers, you can offer fresh updates, send promotions, offer discounts, and best of all, engage. 
Now, just because you have people’s email addresses, doesn’t mean you should exhaust these leads 
with sales. If these people are a part of your community because of the information you provide, then 
make sure you give them more informative content than sales pitches. If you take care of these leads 
properly, you’ll be able to engage them and reach out to them for help with surveys or feedback that 
can help you improve your blog and brand. 

3. You’re a Thought Leader 
 
Blogging allows you to send your opinion across the vast online world. Even if tons of competitors exist 
in your chosen niche and industry, your personal opinion can be a stepping stone to creating a different 
kind of thinking. As long as you are solving problems uniquely, or in your own way, people will find it 
easy to follow you and trust your ideas. Of course, in this scenario, it’s extremely important for your 
content to be as reliable as ever. If you post false or misleading information, you can lose your audience 
faster than you gain them. This is why you need to do extensive research and plan for your content 
before writing it down and ultimately publishing it. If it goes well, however, you become a thought 
leader that people go to for solutions. Keep in mind that it won’t be easy to get ahead the competition. 



MSP Insight

You’ll need innovative ideas, factual solutions, and you’re going to have to make a significant impact to 
your readers.  

4. Curiosity Can Lead to Sales 
 
You’re going to need to practice your writing if you want to convert your readers into paying customers. 
The reason is so you can insert bits and pieces that helps build a reader’s curiosity about your product. 
For example, if you’re in the digital marketing industry, write about marketing templates, but insert 
short pieces about your services all over the content, without revealing too much about it. At the end of 
the blog post, put a call to action that can intensify their attraction to your services. This curiosity can 
push them towards a free trial or a sign-up button if you execute it well enough.  

5. Ability to Create a Conversation 
 
Your blog can create a conversation that your customers can freely participate in. Plus, if they share 
your content to their social media networks, you’re able to reach a wider audience than you originally 
planned. But you need to care for this conversation and engage with your customers in the comments 
section if you want to retain the vitality of the thread and the topic. The best part about blogging is you 
can freely promote your product and service while humanizing the content so as to attract engagement 
and responses. If you curate the content properly, you’ll be able to spread brand awareness that can 
overall end to customer conversions. Keep in mind that your blog will attribute to the overall message 
that your brand sends, so be careful with what you write while maintaining a humanized tone of voice. 

6. Boost your Revenue Growth 
 
Sincerity can lead to profit. If you are genuine with your motive to bring value to your customers, you’ll 
be able to write more honest and helpful content. I recommend you to write about topics and problems 
you’ve experienced firsthand so you can produce better content. Publishing solution-based content can 
ultimately change how your customers and readers view your brand, and demonstrate your product’s 
benefits. The best way you can attain this is to avoid trying to sell your services or product at all costs. 
Start and finish with the objective to give value and solutions. In the end, the help you are offering 
within your website’s blog can build customer rapport and lead to conversion. 
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