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As you spend your days in the middle of this crisis, you’re probably wondering if there’s anything you
can do to generate a better stream of income and profit. While most of the world is on lockdown, don’t
forget that you still have your trusty internet connection where you can learn how to build, stabilize,
and improve a self-made business. In this month’s newsletter, we want to share our knowledge that can
prove to be helpful when you want to be a solopreneur. Enjoy the newsletter, and of course, stay safe!

BUILDING A BRAND AS A SOLOPRENEUR
With the boom of the Internet and Social Media, people can now consume information and
entertainment without middlemen such as recording labels or traditional media. Nowadays, it’s
possible to reach a lot of people and deliver content directly to them, whether your product be art,
music, or various forms of entertainment. But without a captive audience, you may not be able to get
past that 15 minutes of fame from a viral video or artwork that you made. Which is why developing your
brand is very important if you want to reach new heights as a modern-day artist.
That said, here are some things to consider and think upon while building your brand up solo.
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Carve up your Niche and Build a Following
In order to build up your brand and reputation, you need to have a captive audience, or as they are
called today, Followers. Thanks to various social media such as Facebook, Instagram, and Twitter to
name a few, reaching out to people that share a common interest is easier than ever. But it isn’t as
simple as casting a wide net and hoping for the best. This is why it is important to identify your niche
from the start, so you can join groups that have the same interest and share your content and ideas
with them. If people in that community like and share your work, you can slowly build up a following.
Once you have a following, the next part is maintaining it. It would be ideal to have new content handy
and regularly uploaded to your social media pages, especially during the early parts of your growth.
More content means current followers are satisfied, while there’s more things to attract new ones.
Communicate with your Audience
Before social media, the only way to interact with your audience and fans was through meetups and
events. The idea of a face-to-face meetup with the artist was a thing a lot of fans aspire for. While it is
still an important tool to grow your brand, there are currently ways for an artist to interact and be in
touch with their fanbase in a more intimate fashion.
With the rise of streaming platforms such as Twitch, Facebook Live, and Mixer, artists can now share
a more personal side of themselves to their audience. Whether it is showing them your behind-thescenes as you work on your projects, or just chatting and answering questions related to you and your
craft.
Collaborate with your Peers
It is inevitable that you will meet other people that share your craft, especially if you go to gatherings or
conventions often. That said, it would not be a bad idea to collaborate with individuals that you think
would be amiable to it, whether it be guest appearances on your streams or a collaborative project.
This not only helps both of you expand your following, you can also learn from them on how they built
their brand, especially if they have been doing this for years.
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HOW TO TURN YOUR PASSION INTO BUSINESS
A lot of people would love nothing more than to work on the job they have a deep passion for. But it
does not always turn out profitable, or they lose interest due to the processes involved in running it.
And of course, there’s always the fear of having nothing to fall back on if they quit their current careers.
Still, this should not discourage you from pursuing such goals. There are ways to slowly ease yourself
into your new chosen path, which doesn’t necessarily burn bridges along the way. Here’s a few things
that can help turn your passion into a side-hustle, and eventually a full-blown business.
Calculating Risks and Building your Base
It can be terrifying to jump into a new career, even if you do have strong positive feelings for it. The
beauty of doing it first as a side job is that you can try it out first and see how things operate on a
smaller scale, so you can have a grasp if your venture is feasible, and if it’s sustainable. If it fails, you
lose a bit of time and money, at most. But if it succeeds, you can slowly build up your foundation on
your new endeavor.
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Your Work-Work-Life Balance
Since you’re still starting out in this new side venture, you’ll need to invest a lot of time into it, whether
it’s for planning your business strategy, or further polishing the product or service that you will be
selling. As such, time and money otherwise spent on leisure might have to be redirected to it for the
meantime, at least until you find a good schedule for yourself.
That said, while you may be eager to start things off as soon as possible, do not fall into the trap of
investing too much money or prioritizing it too much, lest it leads to making unnecessary expenses or
burnout in the process. Don’t try to squeeze in both your main job and side job in one day every day;
leave yourself some time to relax and regroup before tackling your next task or issue. After all, your
biggest asset is yourself, and you have to take care of that as well.
Taking the Plunge
There are some who say that starting your own business takes a leap of faith. While there is some merit
to that statement, it is those who dip their toes in the water before diving in that end up keeping their
business long term. This is because they have calculated the risks and have deemed their current sidehustles to be sustainable, if not profitable as it becomes their new full-time job.
And even if it doesn’t seem to be sustainable now, at least you only got your feet wet, and not flailing
to stay afloat. You can take what you’ve learned to improve upon your ideas, or when you start another
side project. And when you think you’re ready, you can take that beautiful swan dive as you take the
plunge.
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POPULAR WEB DESIGN TECHNIQUES FOR BUSINESS WEBSITES
In the current landscape where the internet is a household commodity, people check the web for
almost everything. Businesses are making use of the fact and hope to steer as much traffic as they
possibly can to their websites.
But all the marketing and external help will amount to nothing if your website does not appeal to your
visitors. And every one of those visitors might just be a client that you lost forever. Which is why before
anything else, take a good look at your website, and see if can check these things out from the list.
Keep it Simple
You see this advice uttered by everyone, but not followed by many. Keeping your website simple can
range from using a simpler layout compared to a stylized layout. While using a stylistic approach for
your layout might look pretty, if it doesn’t fit your brand or makes sense to the theme you’re going for,
then that means it is clutter.
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One should also avoid long texts or paragraphs on pages, unless necessary. While having keywords
present is important in SEO, overloading your front page with them just leads to a messy homepage.
Put content that require long explanations on separate subpages, and only put information that is vital
to grabbing your visitor’s interests.
Usability over Visual Design
A good website should focus on usability, user experience, and efficiency rather than making a visually
pleasing website. While it may be pleasing to the eyes, users will not stay in your website and browse
further if they have a hard time navigating through it. Keep the key features easy to reach, so that the
user can have fast and easy access to the information they desire.
In the fast-paced information age we currently live in, if the user can’t find what they are looking for,
they can always look elsewhere.
Consider your Platforms
Most users nowadays access websites through their smart phones and tablets, so it is best to consider
how your website will look when compressed into that small screen. This also considers what will be
easily visible and what will be overshadowed due to the restrictions of having less screen space to
operate in.
While there are some web design tools that can port your traditional browser-based website into
a mobile setting, it is still worth checking if everything is in order, and that the user can still get the
information they need, or access the necessary functions that could convert to sales or availed services.
Making proper use of Visuals
Visuals can have a great impact on one’s website. It can be used in a variety of ways, but most
importantly, it can relay information to the user in a more pleasing manner, which helps you hit two
birds with one stone. But like with most things, moderation is key. A good example would be those
sliding banners in a lot of websites. Oftentimes, the customer might only see one of those sliding
banners, and they might not even see the one that is related to their interest. It is best to design a
banner than will relay the crucial information that a user needs and use it as a portal to offer more
information and services if they click on it.
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HOW TO HONE YOUR SKILLS IN WEB DEVELOPMENT
You’ve been in Web Development for some time now, but while you’re doing fine for the most part, it seems that
you’re still falling behind other people, either in terms of quality or the speed of how they get things done. You
might chalk it up to experience, but there are more factors to it than just simple seniority.
Here are some things you should consider in honing your craft, and be on par if not ahead of the pack:
Don’t mind Syntax, understand the Logic
This one is where most junior web developers get trapped in. They think that remembering more syntax and not
always looking at reference materials makes them a better developer. While it may be good to remember the
ones that you most frequently use, it is a waste of headspace to try and remember everything.
Remember, you are not in school anymore nor are you taking a test; you can always check your reference if you
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forget something or look for alternative versions if you need them. It is better to understand what the client
wants from you and be able to map out everything even before you start coding. That way, everything goes
smoothly, and you get the work done faster.
Looking back to the past
Aside from documentation, it would be best if you had your own personal references to look at when you’re
working. It could be something you have noticed from past works that can improve on your ongoing project, or
if you have experienced the same problem before, and can implement similar solutions to your current issue.
You might even have a big chunk of code from before that you can use in your project now, which will save you a
lot of time and effort.
While consulting the net can also be a viable solution for that, having your own personal notes on such matters
can make it easier to understand the logic of it, compared to looking it up and having to understand what other
people have to say about it.
Collaborate: There is always something you can learn from others
While you are working to surpass and get ahead of the pack, it doesn’t mean you shun your teammates and
colleagues, especially if you can learn a lot from them. Don’t be afraid to ask questions or collaborate with them;
you might end up adding a trick or two to your toolkit, whether it’s on how they deal with certain problems, or
how they speed up redundant tasks that eats up a lot of time.
Of course, this should be a give and take; otherwise you’re just using them, and that could sour your office
relations with your team. Share your knowledge on things you might have encountered, or if you specialize in a
certain aspect of web development, you can give them advice on that. Bringing up everyone’s performance can
also be beneficial to you, as that would mean better delivery, and a good review at the end of the project.
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